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Introduction 
 
An Age of Change 
According to the social historian Eric Hobsbawm the revolutionary period between 1789 and 
1848 was the greatest transformation in human history since the invention of agriculture, the 
introduction of metallurgy, the creation of the city and the emergence of the national state.1 The 
beginning of the nineteenth century truly was the beginning of a new age. There were changes in 
all aspects of society, the world of printing and publishing included. With the technological 
changes of the Industrial Revolution and the social transformations that were introduced by the 
French Revolution, a new type of reader was created. Because of the revolutionary 
transformations the bourgeoisie, the middle class, and even the working class had more leisure 
time and now had the time to read. Literacy was also increasing, because of social reforms and 
improved education, which came out of the need for a more skilled and professionalized 
workforce.2 This meant that now people not only had the time, but also the capability to read. 
Publishers accommodated this new public by making cheaper books, affordable to all classes, and 
by making them smaller, so that they could be read when travelling. To accommodate travelling 
readers, bookstalls were opened in the newly built train stations.3 Even women and children 
started to read. This, too, constituted a new clientele for the book industry. 
 
The Dutch Background 
The seventeenth century is the Golden Age of Dutch history. The Dutch book trade flourished 
during this period as well. This was partly because of the presence of many printers and 
publishers who had fled to the Dutch Republic from the Southern Netherlands after the fall of 
Antwerp in 1585.4 By the end of the eighteenth century the Northern Netherlands had developed 
into a society which was generally more interested in politics and culture than the southern part 
of the region.5 The North was more urbanized and there was an active group of journalists and 
pamphleteers. This atmosphere was also made possible by a lesser degree of censorship.  
                                                          
1 E. Hobsbawm, The Age of Revolution, Europe 1789-1848 (London: Weidenfeld & Nicolson, 1962), 
p. 1. 
2 D. Chlebek, ‘Romanticism and the Nineteenth Century’, in G. Waling (ed.), Cultural History of 
Reading, 2 vols. (Westport: Greenwood Press, 2009), vol. 1, pp. 197-227: 200. 
3 A. Manguel, A History of Reading (London: Flamingo, 1997), p. 141. 
4 M. van Delft, ‘History of the Book in the Low Countries: a Short Survey of Current Education, 
Research and Presentation’, in M. van Delft, F. de Glas and J. Salman (eds.), New Perspectives in 
Book History. Contributions from the Low Countries (Zutphen: Walburg Pers, 2006), pp.7-14: 13. 
5 E.H. Kossman, The Low Countries 1780-1940 (Oxford: Clarendon Press, 1978), p. 65. 
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In contrast to other European countries, the nineteenth century progressed less 
revolutionary and drastically in the Netherlands.6 Yet, the country saw many changes as well. 
During the revolutionary period the active participation of journalists and pamphleteers led to a 
contribution to the Revolution, whereas the southern part of the Low Countries, modern 
Belgium, generally resisted the French influence. Partly because of this the Dutch were allowed a 
certain amount of freedom by the French, when they invaded the Low Countries, which the 
Belgians did not obtain.7 In this period the Northern and Southern Netherlands would grow 
more apart than they already were, which a few decades later would lead to the Belgian 
Revolution and eventual secession in 1830. 
From 1795 onwards the Low Countries were part of France. After Napoleon was 
defeated, it was decided at the Congress of Vienna (1814-1815) that there would be a Dutch 
kingdom with William I, son of the former stadtholder William V, as its king. In 1815 the former 
Low Countries officially became the Kingdom of the Netherlands. The new state had a 
humanistic character. The nationalism of this new country was not founded on romantic, liberal 
or bourgeois ideas. Romantic nationalism has a notion of the people as an organic element with a 
natural relation with the land they live on, their mother- or fatherland.8 Liberal nationalism is a 
combination of the respect for personal autonomy and choice, which is typical for liberalism, and 
the value of belonging, loyalty, and solidarity, that are typical aspects of nationalism. It 
emphasises freedom, tolerance, and equality.9 Bourgeois nationalism underlines a society based 
on total equality wherein personal interests should be the same as the national interest.10 In 
contrast, Dutch nationalism in the nineteenth century focussed more on the humanistic values of 
the Renaissance, which meant it was a nationalism not only of politicians and military men, but 
also of scholars, historians, and classicists. It was thought that civilization could only be realized 
through proper education. At the same time, there was an emphasis on the traditions and values 
of ‘Dutch’ civilization.11 This nationalism was most lively in the Northern parts of the 
Netherlands.  
                                                          
6 L. van Krevelen, ‘Woord vooraf’, in M. Keyser, J.F. Heijbroek and I. Verheul (eds.), Frederik 
Muller (1817-1881) Leven & werken (Zutphen: Walburg Pers, 1996), pp. 7-9: 7. 
7 Kossman, The Low Countries, p. 66. 
8 M.B. Ross, ‘Romancing the Nation-State: The Poetics of Romantic Nationalism’, in J. Arac, H. 
Ritvo (eds.), Macropolitics of Nineteenth-Century Literature, Nationalism, Exoticism, Imperialism 
(Philadelphia: University of Pennsylvania Press, 1991), pp. 56-85: 56. 
9 Y. Tamir, Liberal Nationalism (Princeton: Princeton University Press, 1993), p. 6. 
10 B.C. Shafer, ‘Bourgeois Nationalism in the Pamphlets on the Eve of the French Revolution’, 
Journal of Modern History, 10.1 (1938), pp. 31-50: 32. 
11 Kossman, The Low Countries, p. 121. 
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The two mentioned revolutions had less impact in the Netherlands. The political changes 
were less revolutionary and drastic than they were in, for instance, France, since the Low 
Countries, which had been a Republic for centuries, did not have any absolutist nobility to 
dethrone. The Industrial Revolution started fairly late in the Netherlands, because it originally 
was a trade nation, and it was still heavily trade-orientated when the other nations started to 
industrialise.12 Even though it was under circumstances different from other European countries, 
the Netherlands witnessed an increase in literacy and the emergence of a new type of readers as 
well. That the book trade is closely related to these new circumstances and thrived because of 
them, can be easily noticed. In 1819 there were 147 publishers in the Netherlands, with 691 
employees. In 1890 the number had risen to 683 companies, with 11.600 employees.13 
This development was accompanied by the rise of an important medium for 
communication: the newspaper. Newspapers can be seen as an extreme form of the book; a ‘one-
day-bestseller’ with a short lasting popularity, sold on a massive scale.14 Newspapers had 
originated early in the seventeenth century in the Dutch Republic, but had been under some 
government control until the end of the eighteenth century, when they played an important role 
in the Patriot rebellion as the voice of public opinion. The Patriots wanted to reduce the power 
of the stadtholder. They were very much dependent on the freedom of the press. Because the 
federal Republic was politically divided there was no way to really control the press anymore and 
newspapers flourished.15 This period of relative freedom of press ended when the French ruled 
the country, from 1795 to 1813, the so-called ‘French period’ (Franse tijd). Around 1800 most of 
Europe’s newspapers were under strict control by the government.16 This also applied to France. 
When the Netherlands were part of the French nation, Dutch newspapers were heavily censored. 
This was in contrast with the few years before the French domination, when freedom of speech 
                                                          
12 O.A.L.C. Atzema and E. Wever, De Nederlandse industrie. Vernieuwing, verwevenheid en verspreiding 
(Assen: Van Gorcum & Comp., 1999), p. 17. 
13 D. van Lente, ‘Drukpersen, papiermachines en lezerspubliek: de verhouding tussen technische 
en culturele ontwikkelingen in Nederland in de negentiende eeuw’, in T. Bijvoet, P. Koopman, L. 
Kuitert and G. Verhoeven (eds.), Bladeren in andermans hoofd. Over lezers en leescultuur (Nijmegen: 
SUN, 1996), pp. 246-263: 246. 
14 B. Anderson, Imagined Communities (London & New York: Verso, 20063), p. 35. 
15 N.C.F. van Sas, De metamorfose van Nederland, van oude orde naar moderniteit 1750-1900 (Amsterdam: 
Amsterdam University Press, 2005), p. 206. 
16 T.K. Baldwin, ‘Newspapers in Europe after 1800’, in S.E. Martin and D.A. Copeland (eds.), The 
Function of Newspapers in Society, a Global Perspective (Westport: Praeger Publishers, 2003), pp. 89-102: 
97. 
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was explicitly mentioned in the Republic’s first constitution.17 When the Netherlands regained 
their independence in 1813, the strict censorship was also diminished. Although the new 
constitution of 1815 had a specific passage on freedom of speech, this did not cover freedom of 
press. However, the press did regain some of its liberties. Even before the constitution, in 1814, 
the soon-to-be king William I had already decided that French rule had not been favourable for 
publishers and that the French legislation had suppressed the freedom of the press and blocked 
progress and enlightenment.18  
Until 1870 the newspaper was not really a mass medium in the Netherlands.19 This does 
not mean, however, that there were not many of them, or that no one read them. People 
generally simply did not subscribe to newspapers, because they were fairly expensive, mainly as a 
result of taxation. This taxation, the ‘dagbladzegel’, was only abolished in 1869. From then 
onwards there was a rapid growth in the amount of newspapers and their subscribers. Still, not 
many people owned subscriptions. The Leeuwarder Courant, a paper published in Leeuwarden, the 
capital of the province Friesland, for example, had only 900 subscribers in that city between 1880 
and 1890 and some 3400 in the rest of the province. Still, many more people had access to the 
newspaper. Friesland was one of the provinces in which the idea of ‘samenlezen’, reading 
together, flourished. This meant that many people would read one copy, and that only one 
subscription was paid. There were also libraries that had subscriptions to newspapers.20 
 
Newspaper Coverage 
As mentioned earlier, the nineteenth century witnessed a change in reading behaviour and in 
readership. This changing audience of the publishing industry is reflected in the newspapers. 
Around 1740 already over half of the booksellers advertised in newspapers.21 Newspapers 
facilitated the sale of books by advertisements and reviews. With the changes in readership, the 
newspaper coverage on books and book related businesses must also have changed. But how was 
this change reflected in newspapers? This thesis aims to give an answer to that question. It will 
review newspapers from three years: 1815, 1850 and 1890 in order to present a broad perspective 
on the changes during the century. The focus will be on newspapers from larger cities and 
                                                          
17 M. Mathijsen, ‘Manuscriptkeuringen en boekverboden. Censuur rond de Franse tijd’, in eadem 
(ed.), Boeken onder druk. Censuur en pers-onvrijheid in Nederland sinds de boekdrukkunst (Amsterdam: 
Amsterdam University Press, 2011), pp. 59-74: 60. 
18 Ibid., p. 74. 
19 M. Huisman, Publieke levens. Autobiografieën op de Nederlandse boekenmarkt, 1850-1918 (Zutphen: 
Walburg Pers, 2008), p. 25. 
20 M. Schneider and J. Hemels, De Nederlandse krant 1618-1978. Van ‘nieuwstydinghe’ tot dagblad 
(Baarn: Het Wereldvenster, 19794), p. 310. 
21 Huisman, Publieke levens, p. 94. 
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regions, and on national newspapers, because the changes were mostly happening in these more 
populated areas. This means that the newspapers that are featured in this study will, for the most 
part, be from the western parts of The Netherlands, since these were, and still are, the most 
densely populated areas. Even though in 1815 the Low Countries still included the Southern 
Netherlands, no research has been done in newspapers from that part of the country, because, as 
mentioned before, it would become independent in 1830. The study will present examples of 
advertisements and articles from the previously mentioned years to display the progress of the 
research. Since it is not possible to display all the research that has been done in such a short 
paper, the amount of examples will, unfortunately, be limited and only the most striking examples 
will be discussed.22  
The first chapter will provide a historical context to the dual revolution23, the 
transformations in the publishing industry and the newspaper industry, and the changes in society. 
In the second chapter the national and regional newspapers published in 1815 will be analysed, 
followed by similar chapters on the newspapers of the years 1850 and 1890. These chapters will 
all have short conclusions, which, in turn, will be brought together and further summarised by 
the final conclusion. 
  
                                                          
22 References to further examples will be given in footnotes, although in most cases, this will still 
be only a limited selection. 
23 A term coined by Eric Hobsbawm. See: E. Hobsbwm, The Age of Revolution, p. xv. 
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1. Historical Context 
 
A Dual Revolution 
The eighteenth century saw a dual revolution, the effects of which would last throughout the 
nineteenth century. In 1789 a political revolution had started in France. This revolution 
symbolised the dawn of the modern age and its ideas and concepts drastically changed the 
European political landscape. At the same time the Industrial Revolution, which had started in 
Great-Britain a few decades earlier, was changing the Continent, leading to European, or to be 
more specific: North-Western European, dominance over the rest of the world.24 The Low 
Countries were part of these developments, in which printing played an important part. The 
French Revolution inspired new ideas about democratization and liberalism in the Kingdom of 
the Netherlands, which were spread by the printed word. The Industrial Revolution supplied the 
economic and technological means that gave the publishing industry new success.25 
 
Political Changes 
The political revolution which had begun in France at the end of the eighteenth century was 
aimed against the monopoly of government of power held by an established, privileged and 
closed group of men. This ‘democratic revolution’ demanded the delegation of that power.26 The 
origin of the French Revolution lies in the Enlightenment. French historian Daniel Mornet has 
argued that there were three ways in which the new ideas reached the general public. First, the 
ideas drifted from the higher classes of society to the lower classes. Geographically, the 
movement began in Paris, the centre, spreading out to the provinces, the periphery. Thirdly, the 
process accelerated over time. Before 1750 it was mostly a minority of the population that 
embraced enlightened ideas, whereas after 1770 they were more commonly shared. As Mornet 
wrote: ‘Political causes would doubtless not have been sufficient to determine the Revolution, at 
least not as rapidly. It was intelligence that drew out and organized its consequences.’27 
                                                          
24 Hobsbawm, The Age of Revolution, p. 25. 
25 Chlebek, ‘Romanticism and the Nineteenth Century’, p. 200. 
26 R.R. Palmer, The Age of Democratic Revolution: The Challenge (Princeton: Princeton University Press, 
1959-1964), pp. 4-5. 
27 D. Mornet, Les Origines Intellectuelles de la Révolution Française 1715-1787 (Paris: Armand Colin, 
19672), p. 477, as quoted by R. Chartier, The Cultural Origins of the French Revolution (Durham: Duke 
University Press, 1991), p. 3. 
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The best way for these ideas to spread through the rest of Europe was through the 
printed word.28 According to the German book historian Reinhard Wittmann, ‘Written culture 
and literature became the training ground for self-understanding and reasoning’29, which were the 
key features of the Enlightenment. The books that were printed spread from France to Britain, 
the Low Countries and Germany, and from there to Scandinavia and Russia. In itself this was 
nothing new, but as a result, the ideas of the Enlightenment were able to reach even the remotest 
corners of the European continent.30 
 
From the Dutch Republic to the Kingdom of the Netherlands 
In the seventeenth and eighteenth century, the United Provinces were a small country with fewer 
than two million inhabitants. Yet, the Dutch Republic had gained global importance. For two 
centuries, the country had colonies in Africa, South America and South-East Asia, Dutch 
merchants were the only ones with access to Japan, and Amsterdam was the centre of the 
European financial market. Dutch bankers owned 41% of the national debt of the British Empire 
in 1777 and by 1796 they held the entire national debt of the United States.31 However, the 
Dutch prosperity was already stagnating in the eighteenth century and ended with the invasion of 
the French. 
The Dutch revolutionary or ‘Patriot’ movement was mostly inspired by the American 
Revolution. They opposed the Orangists, who supported the princes of the House of Orange, 
who held power through their hereditary stadtholdership. In 1795 the Patriots finally were able to 
overthrow the stadholderate and proclaimed the Batavian Republic. This new political entity, 
which was founded with French support, was in essence a vassal state of France. In 1806 
emperor Napoleon appointed his brother as King of the Netherlands, which meant the end of 
the Dutch revolutionary movement. In 1813 the country would become independent again and in 
1815 the Kingdom of the Netherlands, consisting of the Northern and Southern Netherlands, 
was created under the rule of King William I (1772-1843), son of the last stadholder William V 
(1748-1806). Even though the Low Countries were now officially unified, there was no real union. 
The political and economic division was not a pressing problem as long as there was limited 
mobility. This all changed, however, in the course of the nineteenth century. In the period after 
                                                          
28 R. Wittmann, ‘Was there a Reading Revolution at the End of the Eighteenth Century?’, in G. 
Cavallo and R. Chartier (eds.), A History of Reading in the West (Cambridge: Polity Press, 1999), pp. 
284-312: 287. 
29 Ibid. 
30 R. Darnton, The Business of Enlightenment: A Publishing History of the Encyclopédie, 1775-1800 
(Cambridge: Harvard University Press, 1979), p. 530. 
31 Palmer, The Age of Democratic Revolution, p. 324. 
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the secession of Belgium (of 1830), the nation became economically more integrated, partly 
thanks to the improvements of the infrastructure. This process of integration meant that now 
there was also a need for cultural union. 
 
Societal Change Thanks to Political Change 
Newspapers are mediums that connect people. They help the establishment of simultaneity, 
which means that two things are happening at the same time in the same frame. Simultaneity 
supports the idea of one nation and one people, as – according to Benedict Anderson – ‘a 
sociological organism moving calendrically through homogenous, empty time’.32 Citizens become 
aware of the notion that they are part of something greater: the nation. This also happened in the 
Netherlands, and it was this development that helped create cultural union. 
Even though Dutch writers had had little impact on the development of the European 
Enlightenment, it was in Holland that many of the important works of the movement were 
printed.33 In the 1770s political journals had started to appear, which had stimulated the 
formation of a public opinion.34 Before this period pamphlets had had this function. 
The Netherlands had always had a rather high literacy rate, in comparison to other 
European countries. Around 1816 60% of the women and 75% of the men were able to sign 
documents with their own names. As writing was learned after reading in schools, it is safe to 
assume that these people were able to read at least a little.35 Although the country had no 
compulsory education until 1901, from 1806 onwards there was a nationalized school system. 
The level of education in public schools rose and during the nineteenth century increasing 
numbers of children went to school, even if it was only for a couple of years. By 1900 illiteracy 
had almost disappeared.36  
During the nineteenth century the title production grew. In 1806 there were around 240 
newly printed books, where in 1900 this amount had increased up to almost 3000.37 At the same 
time the supply of books became more differentiated. There was less demand for religious works, 
and more for novels. 38 Publishers also created new genres, such as hobby books, travel guides, 
and children’s books.39 With the rise of literacy, the market for books grew. In absolute numbers, 
                                                          
32 Anderson, Imagined Communities, p. 26. 
33 Palmer, The Age of Democratic Revolution, p. 325. 
34 Ibid., p. 325. 
35 Huisman, Publieke levens, p. 25. 
36 Ibid. 
37 Ibid., 40. 
38 Ibid., pp. 41, 43. 
39 Ibid., p. 39. 
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there were more readers, but there were also more different types of readers, like women, 
children and the lower classes, who each required different types of books. Especially from the 
middle of the nineteenth century onwards, the production of books in the Netherlands rose 
significantly.40 
 
Industrial Changes 
The second aspect of the dual revolution was the Industrial Revolution. The Enlightenment had 
stimulated new ways of doing research and increased the pace of research.41 In the Industrial 
Revolution this had led to a constant stream of new inventions. 
 At the end of the eighteenth century the English engineer James Watt had improved the 
steam engine, which was to be fundamental for the success of the Industrial Revolution. Simply 
put, the revolution led to the application of new sources of power to the production process.42 
Due to the introduction of new industrial technologies, production was faster and more cost 
effective. Besides the steam engine which ran on coal, other types of machines were perfected, 
driven by electricity and oil. The use of these machines made sure that goods could be mass 
produced and that there would be a constant supply. 
 
Changes in the Publishing World 
At the end of the eighteenth century, making books was still a slow process. Papermaking, 
punch-cutting, type-casting, composition, inking and binding were all done by hand, and printing 
was performed on a wooden hand press. The process was in essence the same as it was in the 
sixteenth century.43 
 In 1982 the American historian Robert Darnton proposed a model to explain 
communication through the printed word in the early modern period. Each phase, from 
production to distribution and consumption, and its reciprocal influences on society, is explained 
in this ‘communication circuit’ (fig. 1). 
 
                                                          
40 Ibid. 
41 J. Mokyr, ‘The European Enlightenment and the Origins of Modern Economic Growth’, in J. 
Horn, L.N. Rosenband and M.R. Smith (eds.), Reconceptualizing the Industrial Revolution (Cambridge: 
MIT Press, 2010), pp. 65-86: 67. 
42 P.N. Stearns, The Industrial Revolution in World History (Boulder: Westview Press, 2013), n. pag. 
43 R. Banham, ‘The Industrialisation of the Book, 1800-1970’, in S. Eliot and J. Rose (eds.), A 
Companion to the History of the Book (Chichester: Wiley-Blackwell, 2009), pp. 173-290: 273. 
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Figure 1: Darnton’s communication circuit. R. Darnton, ‘What is the History of Books?’, Daedalus 111.3 (1982), 
pp. 65-83: 68. 
 
The communication circuit is a way of visualizing how books were produced and spread through 
society. Printed books, especially in the eighteenth century, all went through the same cycle. The 
author gives his text to the publisher who then gives it to the printer for production; the next 
person in the circuit is the shipper, who passes the printed text to the bookseller, who eventually 
sells it to the reader.44 The reader is in theory the final stop. There might, however, be some 
contact between the reader and writer, for example by way of criticism or by reviewing.45 In later 
periods the general principle of the circuit still applies, but many of the processes became 
automated and some of the roles in the circuit changed. For instance, the role of the binder 
would be diminished, because of the introduction of machine binding at the printing office and 
the functions of suppliers merged. Because of the Industrial Revolution, every phase of the 
circuit became increasingly industrialized and automated. 
 Papermaking was one of the crucial processes that were first industrialized. There could 
be no mass production of books without a sufficient supply of paper. As early as the 1830s, 
paper was made by machines. Halfway the nineteenth century the production of paper had 
tripled and the industry still had a hard time to meet the demand. As there was a shortage of rags, 
the main material for the production of laid, handmade paper in the Western world during the 
early modern period, other raw materials had to be found. There were numerous experiments to 
make paper from wood pulp and by the end of the century an impressive amount of paper was 
                                                          
44 Often, however, these functions were fulfilled by one and the same person. 
45 R. Darnton, ‘What is the History of Books?’, Daedalus, 111.3 (1982), pp. 65-83: 67, 75-78. 
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made from this material. Yet it would be only in the twentieth century that wood pulp would 
become the main material for paper, making it possible to cut the production costs of books 
significantly.46 As long as rags were used, the cost of paper, and consequently that of books, 
remained fairly high.  
 For printing a wooden hand-press, operated by man power, was still being used in the 
beginning of the nineteenth century. Hand-printing was a slow process. This way, a printer could 
print around a hundred duplex impressions in an hour.47 The first cast iron printing press was 
already introduced in 1800, which increased the printing rate up to 125 impressions per hour, but 
the principal behind the press stayed the same.48 Within the next ten years the first mechanized 
printing presses was built and used. Friedrich Koenig invented a high-speed printing press 
powered by steam, which could print up to 1100 impressions per hour, but it was rather 
expensive.49 In 1848 the first vertical rotary printing press was introduced by the English engineer 
Augustus Applegath. It was further improved in 1858, by the introduction of horizontal rotary 
presses.50 The printed sheets could be rolled around a cylinder and the machine could process 
entire rolls of paper. With ten feeding stations the machines could now make around 12.000 
impressions per hour.51 This press was mostly used for newspapers and journals, since it was only 
profitable in large print runs. 
In the Netherlands the cost of books did not really drop, since the cost of paper remained 
relatively high and print runs were relatively low. The introduction of new machines was 
consequently slow. Still, as the average income per capita would increase by over 86%, more 
people were able to afford books, including the lower classes.52 Particularly after 1850, the status 
of the book changed from a collectible item to a mass produced product.53 
 
Societal Change Thanks to Industrial Change 
The main reason why so many books were produced is because there was a greater demand for 
them. The early nineteenth century already witnessed a slight change in the reading culture in 
Continental Europe, due to a variety of economic, social and technological factors.54 This change 
persevered throughout the century. Books, journals, newspapers and other printed works became 
                                                          
46 Banham, ‘The Industrialisation of the Book’, p. 274. 
47 Huisman, Publieke levens, p. 48. 
48 Ibid. 
49 Banham, ‘The Industrialisation of the Book, p. 276. 
50 Ibid., pp. 276-277. 
51 Ibid., p. 277. 
52 Huisman, Publieke levens, p. 49. 
53 M. Mathijsen, Het literaire leven in de negentiende eeuw (Leiden: Martinus Nijhoff, 1987), p. 39. 
54 Chlebek, ‘Romanticism and the Nineteenth Century’, p. 200. 
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affordable to all. Because of the technological improvements working days grew shorter resulting 
in more leisure time, which could be spent on reading.55 Primary and secondary education 
systems were improved and as a result literacy rates improved. Reading audiences also became 
more diverse, because education was not limited anymore to men and the higher social classes.  
 Women were part of this new reading audience. They formed a large part of the novel-
reading public. Especially lower-class women became more literate. The gap between male and 
female literacy had always been greater at the lower levels of society, but by the end of the 
nineteenth century it was almost eliminated. This was triggered by the increase of female 
employment and the changing expectations of women. In the nineteenth century there was also a 
growth in the publication of magazines, and magazines for women in specific. New genres for 
women, such as cookery books, emerged as well.56  
 The development of education encouraged children to read as well. Children learned to 
read in school, but continued to do so outside school as well. As a result, new genres for kids 
were introduced. Since the mid-eighteenth century there had already been didactic books, with 
clear morals.57 The new children’s literature, however, focused on magic, fantasy and adventure. 
Fairytales were especially popular, also because these stories often still had a moral undertone, 
which the parents could approve.58 
 The last new readers were the members of the working class. As their working day was 
shortened because of the reduction of working hours, they now had the time to read. Moreover, 
they began to frequent libraries and others places that lent books. The higher classes encouraged 
the reading of the lower classes, hoping that it would educate and civilize them. The idea was that 
through suitable literature the workers could be ‘weaned away from drink and from dangerous 
literature with tendencies towards socialism, excessive superstition or obscenity’.59 In the 
Netherlands an important part in this moral offensive was played by the Maatschappij tot Nut 
van ’t Algemeen (Society for the Benefit of Society). 
 During the same period the publishing industry gradually became more commercialized, 
and it reacted to the arrival of these new readers with a more diverse selection of books, 
including self-help books and fiction, but also cheap reprints of classical works. Because of the 
cost-effective changes in printing thanks to industrialisation, newspapers became more affordable, 
                                                          
55 M. Lyons, ‘New Readers in the Nineteenth Century: Women, Children, Workers’, in G. Cavallo 
and R. Chartier (eds.), A History of Reading in the West (Cambridge: Polity Press, 1999), pp. 313-344: 
314 
56 Ibid., 315-317. 
57 Chlebek, ‘Romanticism and the Nineteenth Century’, p. 221. 
58 Lyons, ‘New Readers in the Nineteenth Century’, p. 328. 
59 Ibid., p. 334. 
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and consequently more widely read. Publishers also used illustrations to appeal to a broader 
audience.60  
 
The Dutch Case 
The reading public in the Netherlands was quite different from that in the rest of Western 
Europe. In general, due to the political and societal changes, the new reading audience consisted 
of women, children, and the working class. However, in the Low Countries there was not much 
of a working class. Historically the nation had thrived through trade. The wealth coming from 
this Dutch prosperity was more evenly distributed among the population than it was in other 
countries.61 This caused smaller economic differences between the classes. On top of that, the 
Industrial Revolution started fairly late in the Netherlands, which means that there was a less 
active working class that there might have been in the surrounding countries. There were, of 
course, still obvious differences between the higher classes and the (lower) middleclass. The 
nation was far from a classless society. Like it was in other nations, in the beginning of the 
century in the Netherlands the lower classes also did not have much leisure time to read and they 
did not have the money to spend on books either. Cheap, mass-produced books were not yet 
available in this period.62 
In the Netherlands women were a part of the new readership, just as they were in the 
other European nations. The expectations of women, however, did not change very quickly. 
During the century their husbands would still often decide what would be deemed suitable to 
read and what not.63 However, this does not mean that women did not read. They just were not 
always in charge of what they read. This was even more so, since the man, as head of the 
household, would buy books. It was also men who visited lending libraries most often.64  
The higher demand for printed texts in the Netherlands had multiple causes. The absolute 
number of readers increased, simply because the population grew rapidly, from two to five 
million citizens between 1800 and 1900.65 Many children now went to school for at least long 
enough to learn how to read as well. Because of the predominant Dutch Protestant culture, 
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65 Huisman, Publieke levens, p. 44. 
19 
 
families were, from the early modern period onwards, encouraged to read the Bible at home. This, 
especially in combination with the educational reforms, led to a higher literacy rate.66 
The fact that people could read, however, does not automatically mean that they also did 
so. The number of students in secondary education and at the universities remained fairly low. 
The so-called ‘reading revolution’ did in fact happen, but only slowly, over the course of both the 
eighteenth and the nineteenth century.67 It might be more fitting then to call it a ‘reading 
evolution’. Still, over time, it seems that the customers of the bookshops increasingly came from 
all layers of society, not only from the upper classes.68 But even with this increasing number, 
there were still significantly fewer customers from the lower classes than there are from the upper 
class.69 Eventually, the wealthier and more highly educated population had the highest book 
consumption.70 Nevertheless, there were also lending libraries to which one could subscribe to 
borrow books. Especially in the first half of the century books would still be rather expensive and 
the economic situation, due to the slow progress of industrialisation in the Netherlands, was not 
looking too bright. Lending libraries often did not have large collections though, so people could 
also turn to the ‘leesgezelschappen’ or reading societies to satisfy their reading hunger.71 
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2. The First Year of the Kingdom: 1815 
 
The Readers 
As was sketched in the previous chapter, the nineteenth century saw a great change in the way 
people communicated, the so-called ‘communication revolution’. However, it was not only the 
way of communication that changed, it was also the speed at which information was spread and 
the sheer amount of interaction that increased as well. People would increasingly read more 
books and periodicals such as magazines and newspapers.  
At the beginning of the century, however, most Dutch people were not yet experienced 
readers. For instance, around 1808 in the city of Middelburg, that had had a flourishing book 
industry until the French Period, ‘real readers’ who frequently bought books at bookshops or 
obtained them via reading circles can only be found in 6% of the households.72 In the city of 
Haarlem only 8% of the population had an account with the local bookstore at the beginning of 
the nineteenth century.73 But there was also a fairly large group of ‘incidental readers’. These 
readers, in contrast to the ‘real readers’, bought books only incidentally. 
 
Newspapers in General 
Newspapers always have to balance their recreational and informative aspects. Over time 
newspapers would shift their focus slowly from business to pleasure.74 The papers in the 
Netherlands had come to life for only one purpose: the spread of the news. This is why, in the 
seventeenth and eighteenth centuries, they mostly printed informative articles.75 Advertisements 
already existed in this period, but they were actually just fairly modest announcements.76 At the 
beginning of the nineteenth century this does not seem changed. The Haarlemsche Courant, from 
Haarlem, was a relatively well known paper in the nineteenth century, which had started 
publication as early as 1656. It was a paper with a good reputation; the publisher had many 
connections and the paper was always relatively fast with the latest news. It was even translated 
into English. Especially in the beginning of the century the paper was nationally known as the 
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advertisement paper.77 Until around 1890, it was one of the most read dailies.78 Even this 
newspaper, which was famous for their advertisements, contained fairly plain adverts in 1815.79 
At the beginning of the nineteenth century, newspapers printed advertisements on, 
among others, books. Papers like the’s Gravenhaagsche Courant, a rather Orangist newspaper from 
The Hague80 or the Opregte Haarlemsche Courant printed in the margins, or on the last page, 
numerous advertisements by publishers and booksellers marketing their latest collection.81 As the 
sources under review here are all newspapers from major cities which were also read elsewhere in 
the country, one can assume that they had a sizeable print run. The advertisements are, moreover, 
not necessarily placed by persons active in the city where the newspaper was published. The 
Leydse Courant, a paper from Leiden, which was first published in 1686 and which appeared three 
times a week82, for example, also contained announcements by bookshops located in Amsterdam 
and other cities.83 
 
The Local Store 
That newspapers featured other book-related news can be seen in the Rotterdamsche Courant, a 
paper which existed since 1717 but would not survive the nineteenth century.84 In the nineteenth 
century the population of Rotterdam was growing fast.85 This means that one can assume that the 
newspaper reached a large audience. On 10 January it is mentioned that the publishing house and 
bookbindery of the widow J. Abrahams and son in Rotterdam and of H.A. Abrahams in 
Middelburg will continue under the name ‘Gebroeders Abrahams’, which implies that her sons 
took over their father’s business (fig. 2).  
 
Figure 2: Rotterdamsche Courant, 10 January 1815, p. 4. 
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A similar announcement can be found in the Opregte Haarlemsche Courant of 28 February, 
informing the public that the name of the book and paper store of Willem van Bergen is changed 
into Willem van Bergen & Company.86 Apparently the changing ownership of a publishing house 
was of such importance that is should feature in the newspaper. Especially in this period, when 
books were still bound by hand, people would let their books be bound in the local store. 
Bookstore owners were also often publishers themselves. This means that it was necessary to 
know what happened to the local publisher and bookbinder. 
 Where to find the local lending library was also of vital importance. On 14 January 1815, 
an advertisement was placed in the Rotterdamsche Courant by the book and paper merchant, P. van 
Olffen.87 The ad starts with the announcement that he sold paper, playing cards and letters. It 
ends, however, with the sentence ‘Houd mede Leesbibliotheek voor buiten en binnen de Stad’ (‘Also 
maintains a Reading Library for customers both within and outside of the city’). This means that 
the store also featured a reading library for customers living in or near the city of Rotterdam. 
Another ad on a reading library was published in the same paper on the 1st of July. Bookseller 
Van der Reijden uses the paper to let everybody know that he has started a new reading library 
and he calls upon all his old beneficiaries to visit him and to apply for a membership. He 
apparently used to have a library before, but he had to leave his hometown Rotterdam due to 
unspecified circumstances. It is likely that he left Rotterdam due to problems he might have had 
with the French rule, although this is speculation. He does mention, however, that now, ‘under 
the rule of our beloved King’, he is back and able to open his new reading library. He offers a 
year subscription for ƒ8, a half-year subscription for ƒ4, and he offers the option to pay per 
book per week, which only costs 10 cents.88 
These kinds of advertisements are not only found in Holland, the most prosperous part 
of The Netherlands. A similar announcement can be found in the Arnhemsche Courant of 17 
January 1815. This was a fairly liberal paper published in the city of Arnhem in Gelderland, which 
had a national distribution.89 It is an announcement by Carl Albert Thieme, who declares that he 
had established a new store in the Ketelstraat, one of the main streets of the city, featuring a 
printing office, bindery, and a book and paper store. He also has a lending library, which, as the 
ad proudly claims, contains most of the works that have recently been printed (fig. 3). 
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Interestingly enough, the same Carl Albert Thieme would become the publisher of the Arnhemsche 
Courant on 1 February 1816.90 
 
 
 
 
 
 
 
 
 
Figure 3: Arnhemsche Courant, 17 January 1815, p. 2. 
 
Assortment 
In the beginning of the century booksellers were hardly ever only booksellers. Generally they ran 
side-businesses, like lending libraries, publishing firms, book binderies, or the sale of a variety of 
other objects, such as postcards, stamps and other mail related items. The bookseller and 
publisher Johanners Immerzeel Jr., for instance, was a ‘Boek- en Kunstplaatdrukker’, which 
means that he not only printed books, but also engravings, and other graphic art.91  
Many advertisements for bookstores mention that they sell other items as well. 92 In an 
issue of the Rotterdamsche Courant, from 16 March, it is, for example, mentioned that all plays that 
are performed in the theatre are for sale at the local bookstore.93 Bookstores sell lottery tickets as 
well.94 The Breda firm Willem Van Bergen & Company, which would expand into Haarlem, 
offered access to signup sheets for citizens who wanted to join the militia, in April 1815.95 In the 
same month the brothers Van Cleef, booksellers in The Hague, are publishing the official military 
rulebook.96 City government related documents, like tax registers, arrests, subpoenas could be 
found in bookstores too.97 In the case of the Leiden bookseller David du Mortier it is the sale of 
tickets. In the Leydse Courant of 20 February, it was announced that he sold tickets for a public 
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hearing by the ‘Afdeeling der Hollandsche Maatschappij van Fraaije Kunsten en Wetenschappen’98, the 
Holland Society for Liberal Arts and Sciences. This actually seems fairly logical, as the liberal arts 
and sciences are generally intertwined with the book trade. 
The above mentioned examples of advertisements are of course all for objects that are 
loosely associated with the book pressing trade. However, sometimes, products that one might 
not naturally associate with the book trade were sold. The Rotterdamsche Courant of 7 March has, 
for instance, an advertisement that names a few printers where one can buy a remedy against lice 
(fig. 4). This printer truly sold more than just books. 
 
 
 
Figure 4: Rotterdamsche Courant, 7 March 1815, p. 5. 
 
Employment 
It was not unusual for booksellers to search for new staff through these advertisements as well. 
In an advertisement in the Utrechtsche Courant from 27 February the local bookseller J. Altheer99, is 
looking for a journeyman to help him with the folding, cutting, and binding of books, which 
means that Altheer was active as a bookbinder as well.  
It was also fairly common for booksellers to serve as a mailing address for people who 
were looking for jobs.100 Most common, however, are people or stores looking for employees.101 
On 16 February an ad is placed in the Rotterdamsche Courant asking an office help, preferably a 
young man, between 14 and 16 years old. For the address and, probably, more information, any 
interested parties should contact bookseller and publisher Johannes Immerzeel Jr. (fig. 4). 
Immerzeel had a bookstore/publishing house in The Hague since 1804 and had two branch 
stores in Rotterdam and in Amsterdam since 1807.102 The market for books was not big in 
Rotterdam and from 1812 onwards the focus of Immerzeel’s business would shift more to the art 
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trade.103 This explains why the advertisement states the address as ‘by den Boek- en 
kunsthandelaar J. Immerzeel Jr, in de kleine Draaisteeg, te Rotterdam’104 (at the book and art 
dealer J. Immerzeel Jr., in the Kleine Draaisteeg in Rotterdam). On 2 May 1816 the bookstore 
moved from the Kleine Draaisteeg, a small back alley, to the much grander sounding Hoofdsteeg 
and by 1817 the publisher flourished again.105 From 1817 to 1826 Immerzeel was doing good 
business and his activities now included, besides his publishing house and bookstore, a 
‘prentwinkel’ (printshop), as well as a reading library and an auction house.106 Immerzeel is not an 
exception; the book trade thrived in The Netherlands in the nineteenth century.  
 
  
Figure 5: Rotterdamsche Courant, 16 February 1815, p. 4. 
 
Real Estate 
Bookstores were also the place to go when you wanted to rent or buy a house.107 In the 
Rotterdamsche Courant of 11 March readers could buy a house in Delft, for which they had to go to 
the printer and bookseller De Groot in Delft, or buy or rent a house on the outskirts of 
Rotterdam, about which the local bookseller and paper merchant P. van Olffen had more 
information.108 This also happens the other way around. In the Utrechtse Courant of 27 February 
there is an advertisement of ‘twee gehuwde fatsoenlijke Burgerlieden van gevorderde Jaren en 
Protenstantschen godsdienst, zonder kinderen’ (an elderly, protestant married couple, without 
children), who are looking for a spacious house with a garden in either the province Utrecht or 
Gelderland. For more information one could send a letter to bookseller J. ten Brink in 
Amsterdam.109  
 
Reach of the Newspapers 
The newspapers seem to have had quite a reach. The Opregte Haarlemsche Courant of 28 February 
has an advertisement which lists the new books publishes by a bookseller in Dordrecht, a city 
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that is roughly 90 kilometres away from Haarlem.110 The ad states that the books will be sent to A. 
van Hoogstraten Jr., a bookseller in The Hague who acted as an intermediary, which is still some 
50 kilometres from Haarlem. No mention is made of the books also being sold in Haarlem. If 
customers really wanted the mentioned books, they apparently had to go to The Hague to get 
them. The Opregte Haarlemsche Courant of 28 February also carried an announcement that the name 
of the firm of Wm. Van Bergen was being changed to the Firma Wm. Van Bergen & Comp. The 
advertisement kindly requested that everybody with outstanding bills would pay them before 1 
May.111 On 2 March the same announcement was printed again, now actually specifying that 
those who had a debt with the Van Bergen firm in Breda, should pay it there.112 Breda lies about 
130 kilometres from Haarlem.  
A similar announcement can be found in the Opregte Haarlemsche Courant of 11 July. In this 
case it is announced that anyone who still has outstanding debts or who still is still owed by the 
widow Gerrit Frank, who had a book and paper store in Enkhuizen (some 65 kilometres from 
Haarlem), should let it know to the registrar and the book and paper store owner Jan over de 
Linden.113 It is also interesting to point out that these types of announcements would be featured 
in the paper and that this was deemed as a sufficient notification. The previously mentioned 
remedy against lice, which was advertised in the Rotterdamsche Courant, not only mentioned a store 
in Rotterdam, but also shops in Amsterdam and Utrecht. 
However, these sorts of advertisements are often more general announcements. 
Publishers often use advertisements to present a list of newly printed books and they ad then 
often mentions the stores were the books in question will be sold. For example, an advertisement 
in the Leeuwarder Courant of 1 May mentions books that will be published in The Hague. But the 
advertisements often also mention the fact the books will soon also be available at the local 
bookstore. 114   
In the Leydse Courant of 24 April, on the other hand, there is an announcement that J. 
Altheer, bookseller in Utrecht, will hold a large sale on 8 May in which he will sell books, sheet 
music and medallions.115 Obviously, the bookseller intended to draw customers from Leiden to 
Utrecht for his sale. This once again implies that these papers had a national distribution and that 
the book trade had connections all over the country. Publishers and booksellers did not limit 
themselves to only one city or area.  
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Publication Lists 
The Nederlandsche Staatscourant, the national information magazine of the Dutch government, 
printed announcements of the rights of translated works. The last page with increasing regularity 
has a section entitled ‘Aankondiging van Vertalingen’ (Announcement of Translations), 
containing a list of translations that were recently printed by Dutch publishers. On 3 March, for 
instance, five booksellers in Amsterdam, two in Leiden and one in Groningen, are listed.116 These 
lists do not always contain a large amount of books. On 16 June, for instance, only three books 
are mentioned, published by booksellers in The Hague, Haarlem and Leiden, while on 13 
September only two books are mentioned, both available at different stores in Rotterdam, among 
whom Immerzeel. 117 These short lists also appear in the newspapers.118 Most advertisements on 
books actually are these lists of publications. Advertisements on individual books are rare.119 
When the new book Het Magdalenes Kerkhof120 came off the press, however, identical 
advertisements were placed in many of the major newspaper, like the Utrechtsche Courant, the ’s 
Gravenhaagsche Courant, the Leydse Courant and the Leeuwarder Courant. 121 The ad states the following: 
 
Eene Bekendmaking wegens het Intressant Boek. Het Madgalenes Kerkhof, door den heer 
Regnault Warin, 4 Deeltjes in gr. 8vo, en van inteekening (tot 31 Maart) op een herdruk 
van hetzelfde, doch alleen voor de inteekenaars à  ƒ5-15; ligt ter lezing in de Boekwinkels van 
Schalekamp en van de Grampel te Amsterdam, van Terveen, Paddenburg, Blanché, Altheer, Alter, 
Quint, Kasteel, van der Schrorff, Schoonhoven en anderen te Utrecht, en in de voornaamste 
Boekwinkels in andere steden.122 
 
The announcement proclaims that Het Magdalenes Kerkhof is an interesting book and provides the 
reader of the paper with locations where the book can be bought. The first stores that are 
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mentioned are two bookstores in Amsterdam, one of which is owned by the publisher of the 
translation. Because the cited advertisement was printed in Utrecht, the only other stores that are 
mentioned are in Utrecht. Which stores were mentioned of course depended on the paper the ad 
was printed in. For this particular book a national marketing campaign appears to have been 
implemented. 
 
Conclusion 
Most noticeable in 1815 is that books, apart from the advertisements, are actually hardly 
mentioned in newspapers. Booksellers and publishers do advertise quite often, but there are no 
news items that relate to books, nor are any reviews published. The advertisements are mostly 
from publishers announcing what books will be coming out soon, which they do by printing a 
small list of publications in the paper. There hardly seem to be any advertisements that 
specifically market one particular book. The ad for Het Magdalenes Kerkhof seems to be one of the 
few and is quite the exception.  
Bookstores, on the other hand, do feature heavily in the newspapers and the amount and 
type of advertisements suggests that they played a fairly large role in the day-to-day life. In the 
seventeenth and eighteenth century bookstores had been a meeting point.123 In the nineteenth 
century this still seems applicable. Generally, the stores were hardly ever just bookstores; they 
often had some side-business. When a store had such a side-business, it often was related to the 
book industry, though. 
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3. The Turning Point: 1850 
 
Change 
When reading newspapers from 1850 there is a striking difference with those from 1815. The 
design of the advertisements has changed drastically in thirty-five years. Where the ads were still 
plain and modest in 1815, they jump off of the page in 1850. They no longer hide in fine print in 
the margins. Advertisements are now illuminated by different types of fonts, type sizes, and by 
illustrations.124 There are also more advertisements on books and magazines, these 
advertisements focus on a more varied public and even book reviews can be found.  
 
Reviews 
On the first day of 1850 the Leeuwarder Courant posted one such review or ‘boekbeschouwing’, an 
analysis of a work entitled Jaarboekje voor Wetenschappen en Kunsten (Yearbook for the Arts and 
Sciences). The review briefly lists the subjects mentioned in the book, its price, and then 
continues with a discussion of the contents of the book. The writer is very pleased with the book, 
praising its completeness and stating that the thousand pages are truly worth one’s money, 
especially since it costs only ƒ5.90.125 Book reviews generally were very positive.126 There was 
hardly any criticism on newly published books. If there were any negative comments, it was often 
on foreign books or on books with a questionable moral, neither of which applies to the 
Jaarboekje voor Wetenschappen en Kunsten.127   
 This optimistic view on books is also noticeable in a review in the Provinciale Overijsselsche 
en Zwolsche Courant, which was a politically neutral newspaper from the province Overijssel which 
would be published from 1845 until 1972.128 The review in question concerned the, Jaarboekje voor 
de Doopsgezinde Gemeenten in de Nederlanden over de Jaren 1840-1850 (Yearbook for the Mennonite 
societies in The Netherlands of the years 1840-1850). The writer, who has no name, ends by 
saying the following: ‘Dat de opgelegde exemplaren spoedig verkocht zijn en de Hoogleeraar 
Muller daaruit hernieuwden lust scheppen tot spoediger voorzetting van zijnen arbeid, is onze 
                                                          
124 See for instance: Opregte Haarlemsche Courant, 2 January 1850, p. 4; De Noord-Brabanter, 24 
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wensch’.129 He literally wishes for the books to sell quickly, so that the author, prof. Samuel 
Muller of the Amsterdam Mennonite Seminary, can continue his research. 
 Another positive book review can be found in the Algemeen Handelsblad of 7 January. The 
Algemeen Handsblad was a moderately liberal paper from Amsterdam which had printed its first 
issue in 1828. By 1845 it had a print run of 5000 copies, which was extremely large.130 The book 
that is reviewed is a history book on the Dutch regiment of Hussars and the battles it had 
participated in during the Napoleonic Wars. Like the article in the Provinciale Overijsselsche en 
Zwolsche Courant the author of this review specifically focusses on the writer of the book, 
Augustus Elink SterkJr., and states that he hopes that the book will be well received, so he can do 
even more research.131 This is an example of feedback from the reader to the author, which is 
technically the last step in Darnton’s communication circuit, but which did not always happen. In 
these papers this last step is now being taken.  
 
Changing Readership: Women 
The newspapers dating from 1850 contain extensive advertisements for specific books, 
something which hardly occurred in 1815. Advertisements no longer contain only a list of 
publications. The new type of ad is big and flashy, meant to catch the attention, not only of the 
male readers, but also of their wives and children. The Opregte Haarlemsche Courant of 1 January 
1850 has an ad which states that at all booksellers in the kingdom (that is including the Dutch 
overseas colonies) one can now buy the first issues of the magazine Aglaja. Maandboekje voor dames 
handwerken (Aglaja, Monthly for Women’s Household Crafts), a monthly about household crafts 
for women (fig. 6). The advert boasts that the magazine does not need any recommendation, 
since it is already well-known and has thousands of subscribers. This is obvious an ad that targets 
women. 
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Figure 6: Opregte Haarlemsche Courant, 1 January 1850, p. 4. 
 
It is noticeably that there are now many more advertisements targeting women.132 In the 
Opregte Haarlemsche Courant of 12 January there is an ad for a brand new cookery book. It claims to 
contain cheap, easy and tasteful recipes for cooking and some homemade remedies against 
illnesses.133 Even though it does not literally state that it is meant for women, they are obviously 
the focus group of this ad. This is a clear difference with the newspapers from 1815, where most 
of the books that are advertised belong to male oriented genres and are aimed only at male 
readers. 
 
Changing Readership: Children 
Children’s literature is also more heavily featured in the newspapers of this period.134 In the 
Algemeen Handelsblad of 12 February there is an ad titled ‘Een allerliefst geschenkje voor kinderen’ 
(A most sweet gift for children). This sweetest gift is of course a book, and not a cheap one, for it 
is bound in gilded linen and features 48 drawings.135 Especially these illustrations made books 
very popular among children. The Algemeen Handelsblad of 23 October featured an advertisement 
for a ‘Reading Library for the Youth’. The ad targets parents, guardians, and teachers.136 This is a 
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place where adults could pick out appropriate literature for the children in their care. De Opregte 
Haarlemsche Courant of 1 January 1850 contained an ad for a sermon for children, entitled De 
toekomst van een kind (The future of a child) (fig. 7). It is in fact the first issue of the third year of 
the magazine De Kinderkerk (The children’s church), a magazine that fits the trend that children 
should be given appropriate literature, from which they can acquire proper, Christian values and 
become virtuous, religious and studious persons.137 Most of the advertisements with books or 
magazines meant for children were of a religious nature.138 
 
 
Figure 7: Opregte Haarlemsche Courant, 1 January 1850, p. 4. 
 
Religious Texts and the Lower Classes 
Religious texts were not only for children in need of education. Adults needed religious and 
moral guidance as well.139 The Leeuwarder Courant of 1 January features an advertisment that 
announces the second edition of the publication Godsdienstige Oefeningen, Handleiding bij Catechizatiën 
en Volks-lees-boek over de Christelijke Waarheid140 (Religious Exercises, Guide to Catechisms and 
Popular Reading Book about the Christian Truth). Apparently the first edition of this book had 
been immensely popular and had sold out, so it was reprinted.  
The Opregte Haarlemsche Courant of 12 January has an ad which explicitly mentions a book 
entitled Vrede en hoop (Peace and Hope), a ‘Religious Book for All Ranks’.141 In an earlier edition 
of the newspaper (2 January) a similar advertisement can be found. This ad is for a monthly 
magazine called Het Christelijk Album (The Christiam Album), which is meant for ‘decent 
Christians from all ranks’.142 Even though the lower classes were not in a position to buy many 
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138 See also: Opregte Haarlemsche Courant, 8 June 1850, p. 4; Nieuwe Rotterdamsche Courant, 2 
December 1850, p. 4; Opregte Haarlemsche Courant, 4 December 1850, p. 4. 
139 See also: Opregte Haarlemsche Courant, 28 February 1850, p. 4; Leydse Courant, 22 March 1850, p. 
4; Opregte Haarlemsche Courant, 8 June 1850, p. 4; Nieuwe Rotterdamsche Courant, 28 December 1850, 
p. 4. 
140 Leeuwarder Courant, 1 January 1850, p. 4. 
141 Opregte Haarlemsche Courant, 12 January 1850, p. 4. 
142 Opregte Haarlemsche Courant, 2 January 1850, p. 4. 
35 
 
books, it seems that some books were marketed to include working class readers. In view of the 
prevailing social divisions of the period it is not surprising that these books had religious content. 
Not all books for the lower classes were religious.143 In the Opregte Haarlemsche Courant of 
24 July there is an ad for Een Boek voor Ambachslieden, in het algemeen en voor Loodgieters en 
Loodbewerkers in het bijzonder (A Book for Craftsmen in general, and Tinsmiths in particular). This 
manual for tinsmiths includes 135 illustrations and is ‘the only book available within this 
profession’.144 This is obvious a practical manual meant for craftsmen, who belonged to the lower 
classes. An ad for a similar magazine can be found in the Algemeen Handelsblad of 19 August. The 
magazine in question is called Girardin’s scheikunde voor den beschaafden stand en het fabrijkswezen 
(Girardin’s chemistry for the civilised classes and the factory business). It is targeted to ‘anyone 
working in the industry’, and meant to educate the reader in the field of (simple) chemistry.145 
Another example can be found in the Algemeen Handelsblad of 19 October. In this paper an 
advertisement can be found for a book called Schatkamer voor alle standen (Treasury for all classes). 
It contains ‘interesting facts, household regulations, and more that can be deemed useful, pleasant, 
and necessary in society’.146 Even though these books were not religious, they still seem meant to 
educate people.  
 
Magazines 
Another new aspect in the newspapers published in 1850 is that magazines are mentioned much 
more often.147 There are many advertisements for established, but also new, magazines. A 
peculiar example of this trend can be found in the Nieuwe Rotterdamsche Courant of 31 January. The 
Nieuwe Rotterdamsche Courant had been in circulation since 1844 in Rotterdam and, conveniently, 
appeared only on the days that the much older Rotterdamsche Courant did not. It was one of the 
new newspaper that had established as part of the independent press.148 In this issue mention was 
made of a bookseller from Breda who offered subscriptions to various French magazines.149 
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What is interesting as well is that for some magazines, the bookseller charges more if the 
subscriber does not live in Breda, since delivering magazines to other parts of the country will be 
more expensive for the bookseller. This price difference based on location is mostly applicable to 
magazines, because they are meant for subscriptions and are therefore distributed nationwide. 
This explains why, especially for magazines, the advertisements are not bound by region. It is not 
uncommon, for example, that an ad for the magazine Tijdschrift voor Nederlands Indië (Magazine for 
the Dutch East Indies), was printed in the Algemeen Handelsblad, even though the magazine itself 
was published in Groningen.150 
 
Reading Societies 
The sheer number of advertisements suggests that either more people had started to read or that 
the people that already read books were now reading even more. Apart from buying books, 
however, people could also join reading groups or reading libraries. Booksellers were well aware 
of the communal reading behaviour.151 In the Algemeen Handelsblad of 31 January there is an 
advertisement with the title ‘Een koopje voor leesgezelschappen’ (A bargain for reading societies). 
The bookseller, J.H. van der Beek who had a shop in Amsterdam, specifically targets the reading 
societies by selling off books in bulk with an extra discount if books were bought for more than 
ƒ12. The books on offer were mostly novels, written by famous authors like Sir Walter Scott, 
Alexandre Dumas, James Fenimore Cooper and Charles Dickens.152 About a month another 
bookseller, D. Molgo & Company, posted an announcement in the same paper, targeting reading 
societies as well. It informs the reader that the third and last part of Alexandre Dumas’ The Three 
Musketeers had been sent by the publisher. It also recommends Dumas’ latest novel, stating: ‘we 
dare to recommend this work, since you all know how entertaining the works of Dumas are.’153 
It is evident that reading societies and individual readers had different interests. This was 
already the case in the beginning of the century. A clear example of this is the administration of 
the bookseller Van Benthem, who had a store in Middelburg, from 1801 onwards.154 In 1808 
around 20% of his turnover comes from reading societies. For individual readers the top five of 
subjects is: theological works (21.0%), textbooks and reference books (14.4%), judicial works 
(11.0%), historical literature and biographies (9.3%), and newspapers (6%). For reading societies 
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the subjects are: novels (23.7%), travel stories (20.5%), historical literature and biographies 
(15.0%), magazines (13.2%), and poetry (5.5%).155  
In 1850 these differences seem not to have changed and it is interesting to notice 
bookstores make use of this difference in their marketing strategy. The Leeuwarder Courant of 2 
April has an ad of the bookseller and printer Van Druten en Bleeker in Sneek. It first presents a 
short list of newly published books, which is followed by a list of books that are published for 
reading societies (fig. 8). The books on this second list are mostly novels and history books, 
translated from the English, while the books in the first list are practical guides. The bookseller 
plays well into the fact that the members of the reading societies are a different kind of readers, 
who need different kinds of books. This distinction is found more often. In the Groninger Courant 
of 30 April there is an advertisement which specifically recommends the Dutch translation of 
Jane Austen’s Jane Eyre for the reading societies, while suggesting Tafereelen en verhalen uit de natuur 
en de geschiedenis (Stories from nature and history), for reading in schools.156  
 
 
Figure 8: Leeuwarder Courant, 2 April 1850, p. 4. 
 
Bookstores 
Just as it was in 1815, bookstores still have a habit of having some side-business. There are still 
many ads on housing, in which the bookseller acted as an intermediary so any interested 
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candidates could address their letters to the bookstore.157 There are also still advertisements of 
employers looking to hire personnel.158 Some of these adverts can be found in the Nieuwe 
Rotterdamsche Courant of 14 January; in them help is solicited in a store or at someone’s home. In 
almost all cases prospective candidates are asked to send a letter to a bookseller, a printer, or 
firms that print books as well as sell them.159  
In some cases, however, it is now possible to contact the paper for more information 
about jobs.160 Some of the ads state that letters should be sent to the newspaper itself. In the 
Dagblad van ’s Gravenhage of 9 January there are three adverts looking for young women to help 
around the house.161 Two of these require the respondent to send their applications to bookstore 
Van Stockum in The Hague, but one of them states that letters can be addressed to the paper 
itself. Apparently newspapers really were finding themselves a new role. But the newspaper 
industry and the book industry were often intertwined as well. Applicants for a job as innkeeper 
in Arnhem should address their letters to ‘Boek- en Courantdrukker G.J. Thieme’ (book and 
newspaper printer Thieme).162 Gerrit Jan Thieme was the youngest son of Carl Albert Thieme 
and he had taken over the Arnhemsche Courant in 1847.163 Evidently he not only owned and printed 
the newspaper, but he also printed books. 
The extra activities of bookstores were still mostly related to the book industry in 1850.164 
In the Dagblad van ‘’s Gravenhage of 7 January, there is, for instance, an announcement by the 
owner of a German and English reading library, H. Hartmann, that he will be expanding his 
business with a book and stationery store and a bookbindery.165 These are still areas of business 
that naturally comply with the having a bookstore.  
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Reach of the Newspapers 
As was the case in 1815, the newspapers were not limited to their own city or even their 
own province in their distribution. In the Opregte Haarlemsche Courant of 11 February, for example, 
there is, as always, a section where people can place ads to hire personnel. In the consecutive 
adverts positions are advertised for a young man in a bookstore in Zutphen (about 125 
kilometres from Haarlem), a young man for a bookstore in Leiden (30 kilometres), a boy for 
harvesting, who should report to a bookstore in Deventer (120 kilomtres), and a girl to work in 
the kitchen, who should send her letter to a bookstore in Dordrecht (80 kilometres).166 Even 
though the paper was printed in Haarlem, it must have been read nationwide.  
 
Conclusion 
An important thing that is noticeable in 1850 newspapers is that there are more advertisements 
for books. In 1815 almost the only thing printed about books were the short lists of books that 
were about to be published. Now books are specifically marketed on their own. However, this 
does not mean that publication lists have disappeared from newspapers; they just play a less 
prominent role.167  
What is also obvious is that magazines have become much more popular. They are cheap, 
easy to get, and there is a whole range of different genres. Additionally, these magazines, and the 
books from this period, are marketed to a more diverse readership. Ads now target women, 
children, and the lower classes. Advertisements for the lower classes are less prominent, than for 
the first two target audiences, though. 
Finally, reviews, although still in small numbers, are written, which points to a significant 
change. Even though the reviews are in most cases so positive that they almost seem like 
advertisements, it marks the start of some sort of impartial and critical thought process on what 
good, qualitative books are. 
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4. The Turn of the Century: 1890 
 
Changes 
The amount of Dutch newspapers rose exponentially in the last two or three decades of the 
nineteenth century.168 The main reason for that development was the abolishment of the 
‘dagbladzegel’, a tax on newspapers, in 1869, which greatly benefitted the publishers and readers 
of newspapers. New newspapers were founded, which contained more pages, subscriptions 
became cheaper and the frequency of many papers would increase. The most rapid growth 
occurred in the 1880s and 1890s. The Algemeen Handelsblad, for instance, the most read Dutch 
newspaper in 1851, had back then publishing run of 5400 copies. In 1892 Het Nieuws van den Dag, 
a national paper that had been established in Amsterdam in 1870, printed no less than 38.000 
copies a day.169  
Another development was the full commercialisation of the book trade in the last decade 
of the century.170 This was partly the result of the growing audience for printed material, 
newspapers as well as books. Between 1869 and 1899 the population increased by 1.6 million 
people. The income per capita rose by 1% yearly, between 1860 and 1910.171 This meant there 
were more people who could read and those people also had more money to spend. 
 When opening a newspaper in 1890 there does not seem to be a great difference with the 
papers from forty years earlier. This is noticeable on the advertisement page of Het Nieuws van den 
Dag, a paper which was cheap, had short news items and was incredibly popular. At the 
beginning of the twentieth century the paper would have 160.000 readers.172 When viewing the 
third page of the second issue of the year, dated 2 January, it mostly contains advertisements, 
among which ads for books and calendars, and request from stores that want to hire personnel 
through bookstores.173  
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Books 
Most advertisements in this period are, like they were in 1850, for books. Ads for individual 
books, however, seem more prominent. In Het Nieuws van den Dag of 9 January there is, for 
instance, an advertisement for Snikken en Grimlachjes, a famous collection of poems by the Leiden 
student poet François Haverschmidt, better known by his pseudonym Piet Paaltjens, which was 
already in its sixth reprint in 1890.174 The ad was reprinted on 23 January, but was not featured in 
other newspapers around that time.175 On 16 January the Algemeen Handelsblad has an ad for Alleen 
op de wereld (the awarded book Sans Famille by Hector Malot).176 The exact same ad can also be 
found in the Rotterdamsch Nieuwsblad, Het nieuws van den dag and De Standaard, and is reprinted the 
entire year.177 Both books have their own individual ad, but of course they were rather famous 
titles.  
 
Bookstores 
Whichever newspaper from this period one opens, there will always be at least one or two 
advertisements of bookshops for new books. However, it appears that bookstores themselves 
have a less varied function in 1890 than they did in 1815 or 1850. The posts from people who 
need a housemaid and for which applicants can reply at a bookstore can still be found178, but they 
are becoming scarcer. In 1850, the role of the bookseller as intermediary was already slight 
diminishing, and, judging from the ads in 1890, this has obviously carried through. 
 
Children and Adolescents 
What does remain the same compared to 1850 is the fact that books are not only marketed only 
towards upper class male readers. This can, for instance, be noticed in an ad in De Standaard on 
12 February. De Standaard was an opinionated, Calvinist newspaper, published since 1872 in 
Amsterdam. In the Dutch political spectrum it sided with the so-called ‘anti-revolutionaries’, who 
rejected many of the ideas of the French Revolution. The leader of the Anti-Revolutionary Party, 
Abraham Kuyper, was the paper’s first editor-in-chief. From 1887 until 1893 it would have 
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between the 3200 and 4300 subscribers.179 The advertisement is for the book Een uitverkoren vat (A 
chosen vessel), a biography of John Calvin, written by Ds. J.J.A. Ploos van Amstel and for sale by 
poet, publisher, and bookseller Johan Adam Wormser, who was also a member of the Anti-
Revolutionary Party. Not surprisingly, the advertisement is only featured in De Standaard, not in 
the other major papers, like Het nieuws van den dag, De Tijd or the Algemeen Handelsblad. The ad was 
first printed in De Standaard on 12 February and featured for the last time on 15 September.180 
Between these dates the ad has been printed thirty more times. The ad specifically states that the 
book is intended for adolescents, a type of readers who would never have had book 
advertisements aimed at them, in the first decade of the century.181  
 
Women 
In the Leeuwarder Courant of 4 January there is an ad aimed at a specific female audience for the 
magazine De Vrouwenwereld (Women’s world), which contained patterns for sowing, short stories, 
health advice, recipes, and much more.182 The advertisement was printed two more times in later 
issues of the paper.183 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 9: De Tijd, 9 January 1890, p. 4.   Figure 10: Leeuwarder Courant, 4 January 1890, p. 4. 
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Interestingly enough, the same ad can be found in De Tijd of 9 January and the Algemeen 
Handelsblad of 11 April as well.184 De Tijd was a catholic daily, with a more limited print run than 
the other papers.185 The text of the advertisement is, apart from some minor layout changes, 
exactly the same (figs. 9 and 10). It states that the magazine is available at all bookstores in the 
country, so the publisher, H.A.M. Roelants in Schiedam, sent the same ad to a number of 
national newspapers. In the Algemeen Handelsblad the ad would only be printed once, but in De 
Tijd, it would feature several more times.186 This was not an isolated case. Women were still a 
target audience for booksellers and publishers.187 
 
Remainder Trade 
It seems that ads for specific sales in specific stores still occurred in 1890, but that there was an 
increase in more standardised messages as well. On the 8th of January there is, for instance, an 
announcement in De Graafschap-bode, a paper printed in Doetinchem since 1873, which featured in 
other newspapers around the same time as well.188 In this case it is not an advertisement for a 
magazine or book that is available in all bookstores, but for Het Wonderpak (A miraculous package 
of books), that one can buy for just ƒ1,-. The package contains multiple books and is only 
available in Rotterdam, but it can be sent by mail anywhere in the country for an extra 10 cents. 
This is not a publisher promoting his new book or magazine through a national platform, but an 
individual bookseller who wants to reach a larger audience and perhaps also to empty his 
warehouse. This is an example of the sale of remainders.189 
The end of the nineteenth century saw a rise in the trade of these books.190 Publishers 
could sell their remainders in a package at greatly reduced prices. Booksellers would use the same 
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tactics to get rid of their old, unsold collection. Auctioning the books off was another option.191 
The previously mentioned Wonderpak appears to have been one of these packages. This is even 
more likely since the package contained eight books, and was worth at least ƒ10,-. The Algemeen 
Handelsblad of 5 February has an advertisement from one J.H. Altenberg in Amsterdam, who 
buys old books, old paper, and other paper materials.192 Even worn-out books apparently still had 
some use, probably as recycling material.  
Another interesting advertisement was posted on 16 January in De Standaard by the 
bookstore ‘D. Bolle Bazaar van Goedkope Boeken’ (D. Bolle’s Bazar of Cheap Books) in 
Rotterdam. Bolle had organised a large sale and stated that ‘everything must go for ƒ1,25’ and 
that ‘one should profit from this never returning offer’.193 The next day, in another newspaper, 
Bolle advertised for combined packages of eight books that were offered for the lowly sum of 
ƒ1,- (ƒ1,10 for home delivery).194 Bolle clearly was selling remainders as well. 
There are some obvious differences in the style of the advertisements for different kinds 
of books. D. Bolle advertised quite often and his advertisements have a more informal style as 
can be seen in the following text from Het nieuws van den dag of 5 March: 
 
Die Wachtparade Kommt, van Rich. Eilenberg, staat er ook in, dat kost overal 75 centen, 
maar ik geef 10 dergelijke stukken voor ’t zelfde geld! Profiteert er van voor slechts 15 
stuivers: Les Favoris. (…) 
Dan heb ik nog zoo’n voortreffelijk tiental stukken, ook voor het spotprijsje van 75 
centen, dat is Les Favoris, band IX, daar staat o.a.: Der Trompeter von Säckingen in. - 
Wie dat niet koopt voor 15 stuivers doet zichzelf te kort. (…) 
Wie zag ooit zulk eene prachtige Collectie bijeen en wie was ooit in de gelegenheid 
zooveel moois en kostbaars voor zoo een nietig prijsje te koopen!195 
 
The advertisement was for a music book, containing, among others, the piece Die Wachtparade 
Kommt, by Richard Eilenberg. The ad stated that this individual piece would cost 75 cents in other 
stores, and that D. Bolle’s Bazar of Cheap Books sold a music book containing this piece and 
nine others, for 75 cents. It went on describing another music book Bolle had for sale and stated 
that ‘anyone not buying this is selling themselves short’.  
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Bolle tried to appeal to his customers through a more personal approach in his ads, which 
is typical for his remainder business. Other advertisements, by established bookshops, or for 
individual books, are hardly ever so direct and assertive. Three slots above Bolle’s ad there is a 
commercial for the third edition of Van Dale’s renowned Dutch dictionary. The style of the 
advertisement is more sober and business-like, focussing less on the price (which is high), and 
only stating that it is useful to have for anyone who writes.196 
 
Magazines 
In 1890 magazines clearly were still very popular. Many of the advertisements in newspapers are 
for magazines.197 On 3 March there is an ad in Het Nieuws van den Dag that promotes the Tijdschrift 
voor Geschiedenis (Magazine for history), which according to the publisher is available in all 
bookstores. By 1890 it was already in its fifth year and apparently customers could still order old 
issues, because this advertisement specifically states that the first volume of the magazine is no 
longer available.198 Magazines are often still in their first couple of years, because new magazines 
on new subjects were regularly published. 
 
Reviews 
In De Tijd of 9 January there is interesting advertisement. The first line of the ad states: ‘Vóór te 
koopen eerst de beoordeling lezen’ (Before buying this book, read the reviews first).199 It then 
continues with a brief, positive review of the book, with its lowered price ,from ƒ20,- to just 
ƒ3,60, and with giving the location of the bookseller, two branch stores of the brothers C. & M. 
Cohen in Nijmegen and Arnhem. The most intriguing part about the ad, however, is that it ends 
by stating that if the reader wants to read the most positive reviews of this book they should look 
in newspapers like the Handelsblad, De Tijd, the Haarlemmer Courant, the Groninger Courant, the 
Nijmeegsche Courant, Het Huisgezin and many others. Of course this is an advertising trick, to 
demonstrate the book’s quality. 
Actual book reviews can, of course, also be found.200 Three of them can be found in De 
Tijd of 3 March. The first reviews a book on Greek grammar. The writer of the article, only 
known by his initials H.W.H., is critical. The other two books are religious works and it is stated 
in the titles of both reviews that they were approved by the Church, which is actually not very 
                                                          
196 Ibid., p. 4. 
197 See: De Graafschap-bode, 28 May 1890, p. 2; Algemeen Handelsblad, 17 April, p. 4; Het nieuws van 
den dag¸1 November 1890, p. 7. 
198 Het Nieuws van den Dag, 3 March 1890, p. 3. 
199 De Tijd, 9 January 1890, p. 4. 
200 See also: De Tijd, 29 April 1890, p. 2; De Tijd, 25 December 1890, p. 2. 
47 
 
surprising, as De Tijd was a Catholic newspaper.201 Both reviews are positive, but contain some 
critical notes. One of them comments, for instance, that the vignette of the book is not 
agreeable.202 Even the reviews may contain some critical notes, they still are mostly positive. 
Some reviews even seem more like advertisements than unbiased reviews. In an issue of the same 
newspaper of 19 September there is a review about an encyclopaedia sold by D. Bolle. The 
second sentence of the review literally refers to an advertisement of this work that is printed in 
the same issue of the newspaper!203  
On 28 July another intriguing book review was published. The writer is question, one A.J. 
Oostdam, wanted to write a review about two older books of Father Verstraeten, a Catholic 
priest, because, he had just published a new work on the play Lucifer by the writer Joost van den 
Vondel, which had been reviewed on 21 July.204 This review is especially interesting, because it 
was not written by one of the reporters of the newspaper, but sent in by a reader. This way, 
readers of books can truly let their feedback on a book know.  
 
Conclusion 
At first sight there do not seem to be many changes between the contents of the newspapers 
regarding books in 1850 and 1890. On closer inspection, however, subtle differences can be 
detected. For one, there seems to be a slight stagnation in the number of publication lists that are 
printed. At the same time there seems to be an increase in the advertisement on specific books. 
These advertisements are also often reprinted multiple times and they are to be found in different 
newspapers. 
Another development appears to be that the book trade has become more professional. 
Whereas bookstores in 1850 still often operated as intermediaries, in 1890 they mostly just sell 
books and not much else. Bookstores have expanded their business with the sale of remainders, 
though.  
Some things did remain the same. The new readers who appeared on the stage at the 
middle of the century, women and children, are still there and books and magazines are still 
marketed towards them. Magazines continued their popularity as well. With regard to the book 
reviews there might appear a modest tendency towards a more critical attitude, but this is hard to 
tell. The reviews were still fairly positive and critical notes are used only scarcely.   
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Final Conclusion 
 
Bookstores and publishers in the Netherlands flourished during the nineteenth century, especially 
the second half of the century. The industry settled and thrived. After the first half of the century 
there was more diversity needed to prosper.205 This diversity is highly noticeable in the 
newspapers from 1850. By this time books are not only highly advertised, but they are also 
marketed towards different types of audiences.  
 The technical changes emanating from the Industrial Revolution reached the Netherlands 
relatively late; the real increase of mechanised production processes took place only from the 
middle of the century onwards.206 This would imply that the book market would follow the same 
pattern and that after 1850 changes can be observed in newspapers with regard to the numbers of 
books being published, the arrival of new genres, and changes in the intended and real readership. 
However, these changes are already noticeable in 1850. In the 1840s the number of bookstores 
increased by 44% while the population only increased by 7%.207 In 1844 there was a heavy 
recession, but, clearly, by 1850 the book trade was back on its feet.  
 In 1815 the focus of the advertisements was more on bookstores than on books. 
Bookstores almost appeared to be community centres in all their diversity. The bookstores 
seemed to lose their importance later during the century; the focus of the advertisement shifted 
from bookstores to books. The only advertisements on books that were found in newspapers 
published in 1815 were the short lists of newly published books. As of yet there were no 
advertisements for individual books, nor do these lists contain much information on the books, 
apart from their title and the publisher.  
This changed in 1850. Books were heavily advertised and acquired a much larger role in 
the newspaper. The middle of the century also saw an increase in the publication of popular 
magazines. The advertisements focused on more varied groups of readers in society, such as 
women, children, and the lower middle and working classes as well. In this year one can also see 
reviews of books, something that had been absent in 1815. 
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In 1890 this development continued. Books and magazines for men, women and children 
from all ranks of society were still being advertised. Reviews also became increasingly more 
common. All in all the most obvious changes happened between 1815 and 1850. However, the 
less grandiose difference between 1850 and 1890 should not be neglected. 
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